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Speak in Headlines
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The headline is the heart of your story—that will be both customer-centric and meaningful to you. You want to describe the essence in short, punchy words that will cut through the clutter, get people’s attention and compel them to act, or at least care. 





You next need to provide evidence—the facts, data and elements that support your headline. Generally, three examples or points are best.





Next, drill down and provide details for each of the three points. Make sure each continues to have a strong connection with your headline.


  


At any time, be prepared to stop talking. Your “customer” may not have the time or interest to take in your entire story.  However, he or she will get the core quickly and then can decide what to do next. 
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